
DYNAMICS OF MARKETING  

1) DYNAMICS OF MARKETING:  The most powerful too of marketing is word of mouth from someone who 

has tried used or benefited from the product they are a testimony. A test is designed to see how you pro-

cess information as a result you find a balance in the banking world you want to know your balance like 

knowing the market you knows to check your balance. In marketing an educational product takes on a spe-

cial characteristic if we are all a family we must find a common symmetry or thread good for marketing. 

2) What can you employ in your marketing orientation: you must develop a feel and an acquired taste for it? 

A) Visualize it  

B) Conceptualize it 

C) Textualize it 

D) Contextualize it 

E) Actualize it 


